Internet as Object of Research

Wikipedia

http://www.youtube.com/watch?v=WMSinyx_Ab0
10’13” – 14’30” – Andrew Keen (author, Cult of the Amateur) on the “Mad Utopians”
27’15” – Andrew Keen “a catastrophe for the truth”, fragmentation, not just about media, **nation state comment is problematic**, individualisation, the truth is personalised.
What are the major issues?:

Privacy/Security, Authorship/Intellectual Property, Communities, Access

-these are all interrelated:  for instance, you can’t claim intellectual property over an online creation if you don’t have access to the web.

Privacy/Security

The Panopticon: A Facebook Installation 

Martha Martinez

Mount Holyoke College, MA

http://www.valleyadvocate.com/article.cfm?aid=7117
-A controversial installation that takes virtual photographs posted on Facebook and displays them publicly—without permission from the subjects.

-"People keep saying, 'Who is the person responsible for this?' and, 'I know my image is out there, but for some reason to see it physically out there makes me feel weird and exposed,'" said Martha Martinez, creator.

Often people feel a false sense of privacy about what they've posted on their profile pages, not realizing that parents, professors and prospective employers can easily look at information they've posted online that could damage their reputation or chances of getting a job.

- The installation has several elements. The main feature is two walls covered in wallet-sized pictures of hundreds of Mount Holyoke students (taken from Facebook homepages which anyone, Facebook member or not, can view).

- "I think there's an over-documentation going on in my generation," said Martinez. "If you're at an event with a group of people that have Facebook and people are taking pictures, your picture is likely to end up on Facebook, just by virtue of being at that event.

-a major debate, especially in mainstream media

-Facebook, Google, etc. as data mining. 
“Do You Have Facebook?”

http://www.youtube.com/watch?v=ZMWz3G_gPhU
-youth and internet stalking

-fraud

-viruses

-what does this say about shifting views of privacy?

-will youth have a different definition of private/public – danah boyd thinks that some profiles are actually understood to be fairly private by virtue of the notion that not many people will be interested in seeing their profile.
Authorship

-as touched upon in Wikipedia discussion, the position of an attributable author that retains authority/expertise is challenged by Wiki models and open access software, collaborative writing.  Often now anonymous or associated with aliases.

…Intellectual Property

-this issue, along with privacy/security tends to overshadow other aspect of internet study, especially in the mainstream media

-based in outmoded ideas about what constitutes property (gifting culture)
Lawrence Lessig, creative commons

Communities

-Benedict Anderson – “Imagined Communities” – all communities larger thatn
-Rheingold and the WELL

Amy Jo Kim (2000)
-Phd in behavioural neuroscience

-game design

-online communities

-has worked in industry (SUN, NASA)
Peripheral (Lurker) – Observing the community and viewing content. Does not add to the community content or discussion The user occasionally goes onto YouTube.com to check out a video that someone has directed them to.

Inbound (Novice) – Just beginning to engage the community. Starts to provide content. Tentatively interacts in a few discussions The user comments on other user’s videos. Potentially posts a video of their own.

Insider (Regular) – Consistently adds to the community discussion and content. Interacts with other users. Regularly posts videos. Either videos they have found or made themselves. Makes a concerted effort to comment and rate other user’s videos.

Boundary (Leader) – Recognized as a veteran participant. Connects with regulars to make higher concepts ideas. Community grants their opinion greater consideration. The user has become recognized as a contributor to watch. Possibly their videos are podcasts commenting on the state of YouTube and its community. The user would not consider watching another user’s videos without commenting on them. Will often correct a user in behavior the community considers inappropriate. Will reference other user’s videos in their comments as a way to cross link content.

Outbound (Elder) – Leaves the community for a variety of reasons. Interests have changed. Community has moved in a direction that doesn’t agree with. Lack of time. User got a new job that takes up too much time to maintain a constant presence in the community. That and the YouTube culture seems to be drifting to a corporate commercial endorsement model rather than a social, grassroots platform that it once was. The Deletionist versus Inclusionist Controversy in another such case within wiki-based communities.

Pippa Norris, building on Robert Putnam:

-Comparitive Politics at Harvard JFK School of Government

- Robert Putnam’s (political science at Harvard, author of Bowling Alone – about the collapse in civic and social life sine the 60s) 
concept of bridging and bonding social capitals.  These capitals help explain how the individuals within a community are related to one another.  
-bridging social capital is that which orients a group outwards, and is characterised by reaching across social boundaries such as race, class, age, or gender.  Types of bridging communities might be Parent-Teacher Associations or community outreach groups and their heterogeneity tends to be associated with a positive social environment.  
-Bonding capital is characterised by an inward focus.  Bonding groups are those that consist of members united under a common ideological orientation, for example, and are prohibit membership by those with different views.  Bonding communities, though they can provide positive environments for their members, run the risk of negative externalities via exclusion of others.   For example, the Ku Klux Klan or the Irish Republican Army defend their own existence and value systems through outward hostility toward differing views.  
-Putnam: “Bridging social capital refers to social networks that bring together people of different sorts, and bonding social capital brings together people of a similar sort.  This is an important distinction because the externalities of groups that are bridging are likely to be positive, while networks that are bonding (limited within particular social niches) are at greater risk of producing externalities that are negative.”
-should be seen on a continuum rather than as a dichotomy; “easy-entry, easy-exit” nature of these communities can deepen their ideological homogeneity (i.e. those of an opposing viewpoint could simply leave a forum, or not visit a website).  
-the textual communication of online communities breaks down standard “social identity cues” such as race, class, and gender and allows for greater heterogeneity though the participation of those from a number of different backgrounds.  
-groups can feasibly perform both bridging and bonding roles despite tendencies toward one or the other extreme.

Access

Net Neutrality

For: http://www.youtube.com/watch?v=cWt0XUocViE
-fear of media corporations, preferred access schemes

Against: http://www.dontregulate.org/
-Internet as a means to profit

Evaluating Internet Sources

http://owl.english.purdue.edu/workshops/hypertext/EvalSrcW/internet.html
Internet sources can be very timely and very useful, but they should not be your sole source of information because there are also books, journals, government publications, brochures, newspapers, etc. to read, and knowledgeable people to interview.

anyone can put up anything he or she wants to on the Internet. 

There is no way to monitor what's there and no fact checking, though there are some site ratings you can check. 

*Document what you find on the Internet in such a way that others can locate what you found. This is most easily done when you accessed the data.  Cut and past the link.  Use bibliographic software.  Include the date you accessed the material since it can be changed or updated later on. 

*Be sure to browse around on the Web site to be sure you know who the author is, what the sponsoring organization is, and so on so that you can cite the source fully and so that you can evaluate it properly before including it in your paper. Search phrases from the text in addition to the author or publication name.

Authorship

Is there an author or organization clearly indicated? 

If there's an author, go back to the questions listed above about authors and ask yourself how reputable this person is. 

Can the author be contacted?  Can you find an email address, institutional affiliation? 

What can you find out about the author?

Use a search engine to search for an author's name.  Also, search for phrases found in the work to see if the work has been published elsewhere on the web.

The Institution

If there is an organization sponsoring the page, what can you learn about the organization and who they are?

Does the organization take responsibility for what's on the site? 

Does it monitor or review what's on the site? 

Look at the address for the site. Does it end in .edu, indicating that it's an educational institution? If it has .gov, it should be fairly objective government-sponsored material. Addresses with .org are usually nonprofit organizations that are advocacy groups. 

If the site has a .com address, it's most likely promoting or selling something.

Accuracy of Information

Is there documentation to indicate the source of the information? There may be a link to the original source of the information.

Can you tell how well researched the information is?

Are criteria for including information offered?

Is there a bibliography or links to other useful sites? Has the author considered information on those sites or considered viewpoints represented there?

Is the information current? When was it updated? (You can check at the bottom for a "last revised" date and/or notice if there are numerous dead links on the site.)

Is there any indication of bias on the site? how do we determine this?

Does the site have any credentials such as being rated by a reputable rating group? If you see a high rating, is that because of the soundness of the content or the quality of the design? ( An attractive page is not a reason for accepting its information as reliable.)

Goals of the Site

What is the purpose of the site? To provide information? Advertise? Persuade?

Are the goals of the site clearly indicated?

Who is the intended audience?  What are the things we look for in order to establish this?

Is there a lot of flash and colour and gimmicks to attract attention? Is that masking a lack of sound information or a blatant attempt to get you to do or buy something?

Access

How did you find the site? Were there links from reputable sites? From ads? 

If you found the site through a search engine, that means only that the site has the words in the topic you are researching prominently placed or used with great frequency. 

If you found the site by browsing through a subject directory, that may mean only that someone at that site registered it with that directory.

